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Kak ¢eHoMeH counajibHbIX MeMa U HU(PPOBOIl KOHTEHT MEHSIOT
¢puitocopuio u TEXHOJIOTUIO MPOABUKEHUS KHUTH U YTCHUS

B OM0JIMOTEYHOM NPAKTHKE

[IpennpuHsaTa MONBITKA OTBETUTh HAa aKTyaJbHBIH BOMPOC: KaK B YCIOBUSIX
BUPTYAJIbHOTO MEIMMHOTO TPOCTPAHCTBA MEHSETCS OJHAa W3 (DyHIaMEHTaJIbHBIX
byHKIUH OUOIMOTEKM — TNPOJIBM)KEHUE KHUTH, COIMPOBOXAcHUE uTeHus. Kak
MEHSIETCS KOHTEHT, CIOCOOBbI U (POPMBI €Tr0 MPEJCTABICHUS B OOCTOSATENIbCTBAX,
KOTJ[a YUTaTeNb 3TO — HWHTEPHET-TI0Ih30BaTENb, a MPAKTUKA YTEHUSI CTAHOBUTCS
MpaKkTUKON TMoTpeOneHuss uHdpopmanuu B IudpoBoM Buae. PaccmarpuBarorcs
YCHEUIHbIE KENChI, TEXHOJIOTUYECKUE U METOJ0JIOTHYECKHUE PEIICHUS U TIOXObI.

KuarwueBble cioBa: mudpoBu3anus, corpaibHble MeIna, KOHTEHT, YTCHHE B

U (PPOBYIO AMOXY.

Natalia N. Volkova
How the phenomenon of social media and digital content are changing the

philosophy and technology of promoting reading books in library practice

An attempt was made to answer an urgent question: how, in the context of
virtual media space, one of the fundamental functions of the library is changing -
book promotion, reading support. How does the content, methods and forms of its
provision change in circumstances where the reader is an Internet user, and the
practice of reading becomes the practice of consuming information in digital form.
Successful cases, technological and methodological solutions and approaches are
considered.
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