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Kuuru B «mpoMeskyTOouYHOH» 00J102kKe: oKeTOYKH B XX — XXI BB.

B cratbe paccMarpuBaeTcs Beaylias posib KApMaHHBIX U3IaHUN B Pa3BUTUU
kHUTH Kak Meaua B XX -XXI Bekax. MoliHasi KOHKYpeHIUs HOBBIX Meaua (¢GoTo,
KMHO, PaJiIi0) 3acTaBujIa Me4aTh MOOMIN30BaTh €IUHCTBEHHOE IPEUMYIIECTBO —
MOOWMIIBHOCTh — M CO3/aTh COOCTBEHHBIE MAaCCOBBIE CETH W HOBOTO MacCOBOTO
yutatens. W3marenbctBa «AmnsOaTtpoc», «llunrBuny», «Caiimon u Ilyctep»
chopMHpOBaTN HOBBIA 00pa3 KHUTH, B KOTOPOM IMOKETOYK TpECTan 00pas3Iom,
KOMMAaKTHO OOBEAUHSIONIUM BCE KaHPhI B OJHOM O(OpPMIIEHUHM W TIOJA OJIHOU
OOJIOKKOM. DTH KayecTBa 00YCIOBWIIM CIIEIYyIOIIee OKOJIEHHE, KOTOPOE BHIOPAIIO
YTEHUE DJJEKTPOHHBIX KHUT Ha MOOWIBHBIX HocuTensix. HoBwlie uuTarenu
NepexoAsaT YK€ Ha UYTeHHe KHUT B HUdpoBoi nedaru no tpedbosanuto (POD), u
COOCTBEHHbBIE KHUTY U3/Ial0T MPEUMYIIIECTBEHHO B MSTKOM 00JI0XKKE.
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Books in the "intermediate’ cover: pocketbooks in the XX - XXI centuries

The article considers the leading role of pocket publications in the
development of books as a media in the XX-XXI centuries. The powerful
competition of new media (photo, film, radio) forced the press to mobilize the only
advantage — mobility — and create its own mass networks and a new mass reader.
Publishers "Albatros”," Penguin”, "Simon and Schuster" formed a new image of
the book, in which the pocketbook appeared as a model that compactly combines
all genres in one design and under one cover. These qualities led to the next
generation that chose to read e-books on mobile media. New readers are already
switching to reading books in digital print on demand (POD), and their own books
are published mainly in paperback.
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