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«@UpPMEHHBbIN CTHJIb)» U31aTeJbCTB HAaYa1a XX BeKa B IeTCKON KHHUIe

PaccmarpuBaercst oopmiteHrne U3JaHUN XyT0KECTBCHHON JTUTEPATYPhI IS
JIeTeld B KOHTEKCTE Pa3BUTHUs U3AATENbCKOro neia Hadana XX Beka. Ha mpumepe
KOMILJIEKCHOM ~ XapaKTEPUCTHKKA BHEIIHEro BUAa NyOJUKalMid OTIAEIbHBIX
W3/1aTeNIbCTB MIOKA3aHbl CUCTEMHBIE U3MEHEHUSI B OOJIMKE IE€TCKOW KHUTH JAHHOTO
MepUO/Ia.

B nauane XX Beka B cerMeHTE JETCKOW JUTEpaTypbl padOTaiu KpyIHbIE U
HeOoubIMe n3aaTenbcTBa. Oauu coxpansau o0auk kHurH II momoBuHbl XIX Beka
(m3marenscTBO A. @. JleBpuena, «Ilocpennuk», ToBapumiecTBo M. H. KymHepesa),
JpyTrue€ MEHSUIM OTHeNbHbIe 3JeMeHThl KHuru (m3patensctBo WM. . CoiTuHa,
A. JI. Crynuna u W. H. KueOens) win pa3BuBaiv €AUHBIN CTUIUCTUYECKUN OOIUK
u3nanuii (u3narenbctBo M. B. Cabnuna). B geTckom u3gaTenbcTBE NpH KypHAle
«TponuHka» ¥ B U34aTENbCTBAX, HE CIICLIMATIU3UPOBABIINXCS HA BBIIIYCKE JIETCKOU
mareparypsl («psgymuit neHwp», «lllumoBauK», «OrHW»), OBUIM BBIMYIICHBI
KHUTH, TIOKa3aBIIME HOBBIE BEKTOPBl PAa3BUTUA KHWKHOIO HCKYCCTBa
Hayaya XX Beka.
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Elena S. Korvatshkaya
«Corporate style» of publishing houses of the beginning of the XX century in
children’s books

The article considers the design of publications of fiction for children in the
context of the development of publishing at the beginning of the XX century. For
example, the complex characteristics of the appearance of publications of
individual publishers show the system changes in the appearance of children's
books of this period.

At the beginning of the XX century, large and small publishers worked in
the segment of children’s literature. Some retain the form of the book Il half of
XIX century (publishing house A. F. Devrien, «Posrednik», partnerships
I. N. Kushnereva), others change the individual elements of the book (published by
I. D.Sytin, A. D. Stupin and I. N. Knebel), developed a unified stylistic
appearance of publications (publishing house of the M. V. Sablin). In the children's
publishing house at the magazine «Path» and in publishing houses that did not
specialize in the release of children's literature («The Coming day», «Briery,
«Lights»), books were released that showed new vectors of the development of
book art at the beginning of the XX century.
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